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FUNDAMENTUL PALNIEI DE
MARKETING BRAND AWARNES. INDEPLINIREA OBLIGATIUNILOR

FIERBINTE AMBASADOR
ViZIBILITATE AcHZITIE SERVICE. LowLITATE AVOCATUL BRANDULUI
NECONSTIENT DE PROBLEMA CONSTIENT DE PROBLENA
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SPECIFICE OFERITE LIKE, COMENT SHARE $1 SA VIZITEZE ACTIVELE BRANDULUI SITE, OFIICE, EVENT CONVERSIE 51 ULTIMELE NOUTAT! DATE VIP CLIENTI
GENERAN TESTDE CECKLST SOCIAL NEDIA TN NATERAL VATERAL INVITAVILA  FEEDBACK  REGALI REGALI INVITAWLA  INVITATIELA  TARGETARE TNVITATIE LA WULTOMIY FENTRU CANE
IDE  TRAFIC SPRE CAUBRARE S1 GULISE TARGHET GRATUITGHID  GRATUIT CURS 3- WEBINAR GUENT! SPEAKER SCOALA WEBINAR  CURS. cusToM GURS ENTRU ESTIDRAG
VIZBILTATE  ARTICOLE REMARKETING SLECTI AUDIENCE, CUMPARATURA, SUNTEM

PRESA AUDIENTA AUDIENTE LASANE U ALATURIDE
PERSONALIZAT FEEDBACK TINE
REMARKETING

MARKETING POINT
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